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2003170 HEHH (Fundamentals of Research Methods) 3
2003502 =& (Dissertation for Ph.D. in Business Administration) P

HSMEH,

naEac = o
2003187 | 2E1A ZHt 2| (Logos and Business Ethics) 3
2003203 | AzZ|AaH F'—lE‘itl (Christian Leadership) 3
2003205 | DgHFEHHE (Advanced Research Methods) 3
2003167 | MH|A 70% MIO|L} (Doctoral Seminar in Service Business) 3
2003206 | QIAFEZR| —’F— X S (Advanced Topics in Human Resource Managements) 3
2001256 | M2k AP MOJLt (Strateigic Business Seminar) 3
2003217 23%“7“30* FH 9t (Doctoral Seminar in Business Information Systems) 3
2003218 | 2|AHEt A MOJLE (Doctoral Seminar in Accounting Research) 3
2003219 | OFAIE T™Ef MO|L} (Marketing Strategies Seminar) 3
2003220 | & OFAE O|21} HE (Advanced Marketing Theories and Practices) 3
2003222 | A AY E#E AL (Recent Trends in Business Research) 3
2003224 | AMAMH|A JHE AT (New Service Development & Research) 3
2003226 | MH|A CIXQlI B2 (Service Design Methods) 3
2003230 | CSTEF 3 Aukte|A|AR! (CS Strategies and Performance Management Syster) 3
2003171 | 12 dHE 24 U 28 (Consumers’ Behavior and Related Factors) 3
2003236 | 17 Mz HE 2 U 7K FE (Analysis and Utilization of Consumer Informetion) 3
2003240 | MH|A AJAED &4l (Service Systems Innovation) 3
2003243 | X|&Z7tsZ 30 SR7HXEZE (Sustainability and Creating Shared Value) 3
2003246 | H|=L|A SE A | (Business Case Study ) 3
2003250 | HI=L|A HZF AL |l (Business Case Study Il) 3
2003257 K= AT (Independent Research Courses) 3
2003169 | =& AT (Independent Study) 3
2003168 | ==2% T | (Directed Research) 3
2003260 | =2¢ T Il (Directed Research) 3
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2003217 4P ES FH AT (Doctoral Seminar in Business Information Systems)

HAl AR Fors |y QElA ol&A Ea AFA B A BE FAo

= ARARE okl AEEE HA o] 1 o]E9 VY, 1
sttt Al A= TOE(Technology, Organization,
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s AT FAE HEi

2003218 2|A et A MO|L} (Doctoral Seminar in Accounting Research)
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A ol&d #Ad, AFF B3, A w4 55 xS

2003219 OHAIE ™2f M|OJLt (Marketing Strategies Seminar)
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(Advanced Marketing Theories and Practices)
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2003222 %4 HAY E#-ME AL (Recent Trends in Business Research)
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Creating Shared Value), ¥]=4Y2 AE}A (Business Ecosystem), Z#E

(Platform Business), A1 79 &2 (Advanced Business Ethics), AAH
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2003224 AMH[A T4 AT (New Service Development & Research)
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2003171 0 s EM Gl =2 (Consumers’' Behavior and Related Factors)
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Information)
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2003243 X|&7tsd 31 3] 7HX|EE (Sustainability and Creating Shared Value)
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2003246 H|=L|A HZE A | (Business Case Study )
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A&A 0w §Asta e AMHlE 79 AHHATE S8 A A 2ud, F
ANz2 4, A8 Z2A~ 29 &5, A3, Fel55E By & ghEste] aF4 9

Zads 2 BRE 5T 5 9
- (Independent Research Courses)
| =] SA stEAlol =i Fa, AAN A, AlAe] dAte] oiE)

P,L
=2
Al
=
to
Of
R
ot
),
N
il
oM
1
P,L
2
rr
Mo
o

X
of =g FuE F dv 9L g
=237 | (Directed Research)

sholl BIAL =S 9% AFE At



