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2000166 | 1= SAH S (Business Statistics) 3
2001922 | S27|YE (Small or Medium Sized Business) 3
2000123 | B BTEF (Business Strategy) 3
2000191 | 2|2 A (Managerial Accounting) 3
2000692 | A4 U RAHIE| (Product and Operation Management) 3
2000416 | OtA EZE|E (Marketing Management) 3
2001143 | QX Xt@#E|2 (Human Resource Management) 3
2001221 | X{F22| (Finance Management) 3
2000127 | dQEEAA™ (Management Information System) 3
2001659 | 7| Y¥TIEHE (Theory of Business Diagnosis) 3
2001447 | 2249 (Quality Management) 3
2001923 | BEatE (Management Science) 3
2000801 A H| XS E (Consumer Behavior) 3
2001924 | OtAIYZEALR (Marketing Research) 3
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2000129 | 4Q¥ AME MOJLt | (Business Consulting Seminar 1) 3
2001648 | B MY MOLt Il (Business Consulting Seminar 1) 3
2001929 | B AHEE MOILt 1l (Business Consulting Seminar 11l 3
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2002079 GIEIHE (Research Methodology)
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